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Your business represents a substantial 
investment of your ideas, time, and money 
(in addition to your sweat and elbow grease). 

Because your business faces a variety of risks and perils (e.g., 
property damage, theft, personal injury claims, and natural 
disasters), you’ll want to protect your investment. You can do this 
with various types of business insurance. You may also want to 
attract and retain employees by providing insurance protection 
for them. Here are some reasons to insure your business.

To protect against risks and perils to property
Property and casualty insurance protects against the loss, 
damage, or theft of physical assets such as buildings, equipment, 
and business personal property. The loss or damage of business 
assets could result in an interruption of the business process 
and maybe even a complete shutdown. The right combination 
of insurance coverage can mean the difference between a 
temporary shutdown while you repair or replace the losses and 
the permanent closure of your business.

For example, assume that a hurricane or tornado damages 
your business’s main building and contents. Without insurance 
coverage, you could be out of business and possibly even 
personally responsible for any outstanding loans, leases, 
or contracts. However, if you carried property and casualty 
insurance on the building, your business could recover the cost 
of repairing or rebuilding the facility. Insurance coverage on 
the business’s equipment would also provide funds to repair 
or replace damaged machinery. And business interruption 
insurance coverage would reimburse the costs of operating from 
a temporary location.

To protect against liability claims
Through contact with the public and through personal injuries 
suffered on your business premises, your company could face 
liability claims and lawsuits. For example, retail outlets can 
be found liable if a customer is injured on the premises, and 
manufacturing firms can be found liable if a product is defective 
and injures someone. Service businesses can be found liable for 
providing improper care or advice.

Liability insurance can provide the funds to settle liability claims, 
sparing your business (or your own bank account) the expense. 
Liability coverage may also include legal representation in the 
event of a lawsuit.

To protect human assets
Your business can protect itself against the loss of human assets, 
such as the loss of services of key employees due to death or 
disability, through the use of company-owned life and disability 
insurance coverage on key personnel and co-owners. If a covered 
owner or employee dies or becomes disabled, the policy provides 
payments to cover the loss of income generated by that person. 

Funds provided by the policy can help your business continue 
operations and remain competitive while a replacement is found. 
Business owners can also use life or disability insurance to 
provide funds for the purchase of an owner’s interest under a 
buy-sell agreement after the disability or death of the owner.

To attract and retain employees
Insurance can be used to help your business attract and retain 
quality employees. Group coverage such as life, health, disability, 
and long-term care insurance can be offered as part of your 
company’s employee benefits package. In addition to salary, 
employees often seek benefits that will help them to improve their 
quality of life outside the workplace. By offering group insurance 
coverage as part of your company’s benefits package, you may 
be able to attract and retain employees who might otherwise be 
hired by your competitors.

Because businesses are not included in homeowners 
coverage
Businesses are specifically excluded from coverage under a 
homeowners policy. If you’re involved in a business activity 
in your home, your homeowners policy will not cover you for 
liability or medical payments due other persons, even if the 
damage or injury occurred in your home. This means that your 
policy will not reimburse you for medical care required by a client 
who falls off his chair in your home office when you tell him how 
much tax he owes.

Other structures located on your premises that are used for 
business purposes are also excluded under your homeowners 
policy. For example, if you sell furniture and crafts out of your 
barn, and your barn burns to the ground, your homeowners 
policy won’t cover the cost of rebuilding the barn because it 
was used by your business. It won’t cover the replacement of 
your merchandise, either. Unless you have extremely large cash 
reserves to cover potential losses, you probably can’t afford to 
leave yourself unprotected.

Because coverage may be required by law
There may be a legal reason for your business to carry insurance. 
All U.S. states and the District of Columbia have workers’ 
compensation laws designed to protect employed individuals 
who get sick, injured, or killed on the job. Each state has its own 
workers’ compensation system and requirements. Depending on 
the size of your business, the industry in which it operates, and 
the state where your business operates, you may be required to 
carry workers’ compensation insurance. Depending on the state, 
coverage is available through a state fund or private insurer. Make 
sure that you consult a qualified advisor who is experienced with 
the workers’ compensation rules for NYS.

Some states require disability insurance coverage for employees. 
In addition, some states require professional liability insurance 
(malpractice insurance) as a condition of licensing in the state. 
Check the rules of your state and consult an insurance advisor.

Failure to carry legally required coverage may be punishable by 
fines, civil penalties, criminal penalties, exclusion from public 
contracts, and cease and desist orders. NYS has specific rules 
and penalties.

Why Insure Your Business?
Margaret W. Meyer
Vice President
Personal Banking/Insurance Manager
(585) 249-4980 X41034
MMeyer@CNBank.com

Continued on page 2.

https://www.cnbank.com/Your_Bank/Our_People/Company_Directory/Margaret_W_Meyer/
https://www.cnbank.com/Your_Bank/Our_People/Company_Directory/Margaret_W_Meyer/
mailto:MMeyer%40CNBank.com?subject=


For more information, visit our web site at CNBank.com/Commercial,
 one of our Community Bank Offices, or call us at (585) 394-4260.

Because coverage may be required under the terms of your 
contracts
If you rent or lease your business facility, the contract with your 
landlord probably requires that your business carry its own 
insurance on the premises. The building owner’s insurance will 
generally cover certain repairs to the facility, but it won’t repair 
or replace your business’s property, nor will it provide liability 
coverage to you or your business. Your business will need its 
own insurance for such protection.

If you or your business borrowed money to finance buildings, 
equipment, or operations, the loan agreement probably includes 
an insurance requirement. Equipment lease contracts also 
contain a provision requiring the lessee (you) to carry insurance 
against damages to the leased property.

Check all rental, lease, and loan agreements carefully, and make 
sure that your business is properly insured under the terms of 
the agreements.

If you have questions, please contact CNB Insurance Agency at 
(585) 394-4260.
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Or, think about hosting a topical seminar featuring key staff people 
and industry professionals. Using press releases to publicize the 
event, either before or after, can add to the prestige of being an 
invited guest.
Biggest May Not Be Best
Are there some “high maintenance” customers at the top of your 
list? Ones that place large orders but also demand an inordinate 
amount of time and resources? You might feel that customers like 
these don’t really deserve preferred treatment. But, at the same 
time, you don’t want to lose their business. 
Before you decide how to handle customers like this, take a look 
at the bottom line. Run some numbers to see how profitable their 
business really is. You may find that not only are you not making 
enough money on their business, you may actually be losing 
money. In that case, you need to find a way to incorporate the 
cost of your efforts when billing these customers so that your 
profits don’t suffer.
In closing, find the best way to provide customer value to your 
customers. The most value could be in the form of education 
and advice. Know your customer and let them know they’re 
appreciated.
Source: Newkirk. This material provided by Leslie Bamann. 

New customers. Occasional customers. 
Customers you’ve had since you opened. No 
one has to tell you that customers are the 

lifeblood of your business. You also don’t have to be told that 
letting good customers know they’re appreciated will help you 
keep their business.
Your “A” List
Can you identify your best customers? Categorizing your 
customers on the basis of sales volume, the number of orders 
they place, and referral business they supply should be as easy 
as running a few reports. If you don’t have a software system that 
can provide this kind of information, you might want to consider 
upgrading to a system that can. 
Tokens of Appreciation
With your preferred customer list in hand, think of ways to 
show your appreciation. Certainly, giving your best customers 
discounts and free merchandise or services on occasion is 
always appropriate and appreciated. Sending handwritten notes 
or small, individualized gifts lets them know they’re important 
on a more personal basis. Making an effort to find out what is 
important to them outside of work and delivering on that.
You might also consider having a special sale for your preferred 
customers only. Be sure to mail out invitations so 
they know it’s a private sale. 

Health Savings Accounts: Tax-favored Option
As the cost of health care coverage increases for both employers and employees, consider including an HSA compatible 
(high-deductible) plan to your health care plan offerings.  An HSA compatible health plan option gives employees an 
opportunity to save money!  Plus, when an employer makes contributions to an HSA, the adoption rates are greater, 
saving even more in premiums.

Why open an HSA with CNB: 
• Make deposits and withdrawals at any of our convenient CNB Bank Offices
• Gain the exceptional customer service expected of CNB, with the experience of HSA Bank
• Utilize HSA Bank’s online account management services made available to you
• Access our dedicated HSA Call Center - exclusive to CNB customers - via phone 877-247-1332 or email cnbservices@hsabank.com

To learn more about Health Savings Accounts, contact us at (585) 394-4260 or visit us at CNBank.com/HSA.
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